[image: image1.emf][image: image2.jpg]


                                                                                                              
2 


 MACROBUTTON NoMacro Author name 
3

Title: Times New Roman; Size-16; Line Spacing Exactly 20; Paragraph Spacing: After Paragraph-24 pt.**

First Author Name 1*, Second Author Name2, Third Author Name3

1Affiliation, Address, Postcode, City, Country

2Affiliation, Address, Postcode, City, Country

3Affiliation, Address, Postcode, City, Country

Abstract

 MACROBUTTON NoMacro Click here and insert your abstract text.
 MACROBUTTON NoMacro Keywords: Type your keywords here, separated by semicolons ; 
PREPARATION AND SUBMISSION  OF ARTICLES

Contributors are asked 10 obscrve the fo llowing guidelines:

Length - the norm is 4,000 to 6,000 words, but both longer and shorter articles can be accepted. A synopsis of not more than 100 words must also be enclosed.

Typing - copy should be submitted in typescript, double spaced, with wide margins, carefully checked for typing errors, spelling, punctuation, etc., and with all corrections clearly legible. Where feasible, a second copy of the typescript is desirable.

Headings - sub-headings may be used, but should be kept as brief as possible.

Footnotes - clarification footnotes should not be used excessively. They should be numbered  consecutively throughout the manuscript, using Arabic numerals in brackets, but they should be listed in numerical order at the end of the manuscript. Rcference publications shou ld be fu lly documented, with their titles underli ned.

Figures - charts and graphs shou ld be numbered consecutively thrughout the manuscript, and referred to as 'Figure I' etc. Every fi gure should have a number  in Arabic numerals, a brief title and labelled  axes. The positions for insenion of figures in the text must be clearly indicated.

Tables - should be numbered [Arabic numerals] consecutively and independently of any figures included in the copy. They should have brief but descriptive titles and also elear column headings and cross headings. Positions for insenion of tables must be clearly indicated.

Autobiographical note  -  each contributor should supply, with thcir manuscript, their full name, postal address, telephoncJfax number, appointment or job description, the name of their organisation and a very brief summary of his/her academic, professorial or business qualifications.

Acknowleligements and copyright -  the author should indicate if the paper has been presented or published elsewhere and, if subjeet to copyright, copyright clearancc must be secured and supplied to the Editor. The Ed itor reserves the right to amend the wording of article titles and text where this serves to elarify the meaning to the Journal's panicular readership. Papers first published in the Journal of General Management are subject to the copyright of JGM's publishers and may not be publ ished elsewhere without their consent.

References

Casson, M.C. (1982) The Entrepreneur: an Economic Theory. Oxford: Martin Robertson.

Covin, J.G. and Lumpkin, G.T. (2011) Entrepreneurial orientation theory and research. Entrepreneurship Theory and Practice, 35(5), 855-872.

Eng, T.Y. (2009) Manufacture upgrade and interfirm relationship development: the case of electronics firms in the Pearl River Delta. Asia Pacific Business Review, 15(4), 507-525.

Eng, T.Y., Kwong, C. and Thompson, P. (2014) (guest editors). Coming out of an economic crisis: The role of entrepreneurship in fostering innovation in times of greater uncertainty. Journal of General Management, Special issue, 40(1).

Eng, T.Y and Spickett-Jones, G. (2009). An investigation of marketing capabilities and upgrading performance of manufacturers in mainland China and Hong Kong. Journal of World Business, 44(4), 463-475.

George, B.A.and Marino, L. (2011) The epistemology of entrepreneurial orientation: conceptual formation, modeling and operationalization. Entrepreneurship Theory and Practice, 35(5), 987-1024.

Liu, G., Eng, T.Y. and Takeda, S. (2015) An investigation of marketing capabilities and social enterprise performance in the UK and Japan. Entrepreneurship Theory and Practice, 39(2), 267-298.

Lumpkin, G.T. and Dess, G.G. (1996) Clarifying the entrepreneurial construct and linking it

to performance. Academy of Management Review, 21(1), 135-172.

Rauch, A., Wiklund, J., Lumpkin, G.T. and Frese, M. (2009) Entrepreneurial orientation and

business performance: an assessment of past research and suggestions for the future. Entrepreneurship Theory and Practice, 33(3), 761-787.

Teece, D.J., Pisano, G. and Shuen, A. (1997) Dynamic capabilities and strategic management. Strategic Management Journal, 21(Special Issue), 1147-1161.



* Corresponding author:


                E-mail: � HYPERLINK "mailto:someone@text.com" �someone@text.com�


                Affiliation: Faculty, University








© 2017  The 8th  SCBTII

[image: image3.png]o

Fakultas

Ekonomi &Bisnis

Schoolof Economics &Business
Telkom University




